
SITUATION
NEW PRODUCT

We're launching Good Table Freezer to Plate in June as a mealtime 
solution and need to see significant trial right away. 

OUR CHALLENGE

With very low brand awareness it is imperative we connect as a 
modern meal option that understands and fits a busy family's life, food 
values and appetites -- in a fun and relevant way.

Budget: $300K



We believe in a life full of wholesome adventure, 

so we exist to  nourish an adventurous appetite
by breaking routines.

• Mac and cheese

• Freezer dinners

• Other convenient dinners

• Fast casual restaurants

Freezer to Plate competitionOUR PRODUCT

QUALITY INGREDIENTS
Simple, recognizable ingredients with a 
nod to nutrition 

INSPIRING FLAVORS
Creative and trend-forward to get crazy, but 
not too crazy for your family

REMARKABLY EASY PREP
One of a kind product. Unexpectedly 
convenient. 



TARGET
AUDIENCE

• Mom of small family

• Age: 28-35

• Hesitantly suburban 

• #Cultured

• Spends time on Facebook and Instagram

Julie represents every parent out there that is in meal 
planning hell every. single. week. She has asked friends for 
kid-friendly meal ideas on Facebook, started Pinterest boards 
with the best intentions, and tried the freezer meal thing. 

She is swamped with responsibilities and ultimately craves 
time to do something different with her kids, the way she 
sees on mommy blogs and her old classmates on Facebook. 

But Julie is realistic. She’s a Rachael Ray, not a Giada De 
Laurentiis. She aspires to great mommy heights, but she often 
resorts to quick and easy solutions. Sometimes that means 
mac and cheese or frozen pizza with a side of guilt.



INSIGHT

Freezer to Plate is a one-decision meal that eases 
the pressure of meal planning and gives people 
45 minutes of their life back



Connection 
Strategy

Celebrate a new meal-time ritual: 45-mins of fun

MEDIA 
INSIGHT

CATEGORY 
INSIGHT

BRAND 
INSIGHT

TARGET 
INSIGHT

Package foods 
are a necessary 
evil for family 
meal-time. 

They just want to 
laugh and have 
fun but #reallife
gets in the way

Mobile-social 
media is their 
lifeline for info 
and connections

TGT is a time-
saving, healthy, 
food adventure 
that breaks 
category norms. 



Concept a: social
SOCIAL 
MEDIA

Curate content for 
social media and 
foster growing 
community

Fast Horse to 
recommend 
influencers and 
outsource media 
kits 

INFLUENCERS
AND PR

SEARCH
OPTIMIZATION

Optimize search 
terms and site 
content to enhance 
awareness for 
frozen chicken 
solutions

Work with owned 
media platforms to 
develop recipe, 
newsletter and 
social content

OMP
SUPPORT

$200,000
30.8MM impressions

$25,000
1.9MM impressions

$65,000
7.5MM impressions

$10,000
50MM impressions

+ + +



• Our target is highly involved on social media (on mobile 
devices) and would prefer engaging on these platforms over a 
brand site.

• Building social platforms will extend the life of this campaign 
and investment. The content will live on and continue work for 
us organically.

• We are able to leverage a custom Nielsen brand lift study via 
Facebook at this investment level

• Facebook/Instagram allow for more relatable content to 
empathize and connect with our target

PLAN A:
SOCIAL

Fosters discovery Encourages sharing

Precision targeting Free consumer insights

Platform
PERKS

Reasons to
believe



CAMPAIGN
objectives

Create crave-
able content

Amplify 
AWARENESS VIA 
social media

Build a 
Community of 

Advocates



Own the 
problem

Join the conversation about 
forgetting the chicken. 
Opportunity for social 
sampling. 



Own the
solution

Introduce consumers to our 
product and demonstrate its 
simple, yet dynamic use.

KID TUTORIALS MIX-IN INSPIRATION PRODUCT DEMOS



KEEPIN’
IT REAL

Curate relatable lifestyle 
content that builds 
comradery with our target 
and promote sharing



BUILD COMMUNITY
WITH INFLUENCERS
Work with Fast Horse to build an influencer 
program of 3-5 people to create content 
around:

• What did they do with their 45 minutes of 
life back?

• Funny stories of parenthood or forgetting 
chicken

• Share their best tips and tricks, depending 
on their area of expertise

Social sample to real life people too, not just 
professional influencers

• Send product to friends, mommy clubs and 
social media followers



Search engine
optimization

Work with Mindshare to optimize search and our website 

coding to capture consumers when they’re searching for 

dinner-time solutions:

• Millennial-parents

• Behaviors that suggest they are looking for meal time 

solutions

• Crockpot

• Freezer meals

• 30-minute meals

• Quick family meals

• Shopping behaviors that indicate buying frozen chicken

• Shopping behaviors for convenient, kid-centric foods

• Searches for thawing chicken, quickly thawing chicken



APPENDIX



Cost analysis



Rachael Ray’s top 5 (of 
160) new grocery store 
products to hit shelves in 
2015. 

“Makes it easy to whip 
up a sweet-spicy, filling 
dinner. So long, take-
out!”

F16
SAUCE
&COATING


